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Globalisation and an increasingly international work environment have left no doubt to the
Goals
importance of intercultural communication competence in today’s business environment. This
course prepares students for communi-cating effectively in an international work environment.
Upon completion of this course, students should be able to:
- define culture using the models presented and explain its influence on our daily lives,
- be familiar with the psychological terminology used to discuss identity and difference and be
able to use these concepts to explain attitudes and behaviour in intercultural contexts,
- to understand what it means to be interculturally aware and the levels of depths of awareness
possible (as described by Chen & Starosta in their article) and also to be familiar with the
typical stages that are passed through from ethnocentrism to ethnorelativsm (as described by
Bennett & Bennett),
- be familiar with the theories of Hall and Hofstede and be able to ex-plain differences in
implicit non-verbal communication across groups.
- understand the various ways we can miscommunicate and how these may be overcome.

Short Description of
Contents

On completion of the course, students have an understanding of the influence of culture and
are prepared to work in an international environment. They can explain how attitudes and
behaviour may differ across cultures and understand what it means to have intercultural
awareness. They are familiar with concepts such as culture shock, the typical stages that are
passed through in developing an ethno-relativist position and the differences in indirect and
nonverbal communication across groups.

Description of
Contents

Learning Unit 1: Cultural Awareness
- What is culture?
- Definitions and levels of culture
- The role of values and norms
- Ethnocentrism
Learning Unit 2: Identity and Difference - Social cognition
- Interpreting and evaluating the behaviour of others
- The role of groups
- The function of schemas
- Causal attribution
- Stereotypes and prejudice
Learning Unit 3: Developing Intercultural Awareness and sensitivity
- Describing, interpreting and evaluating information
- Levels of awareness - from ethnocentrism to ethnorelativism
- Dimensions of Culture: The theories of Hall and Hofstede; Cultural standards (A. Thomas)
Learning Unit 4: Sending and Interpreting Messages
- Non-verbal communication
- Verbal communication
- Problems and misunderstandings
- Effective communication: Knowledge, skills and abilities needed for effective communication
- Communication interculturally in a business context
- Meetings and negotiations simulations
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